 SEQ CHAPTER \h \r 1
ABSTRACT

Inverted quarantine is an individualized, commodified response to threat.  The consumer isn’t trying to change the situation or process that has created the threat; instead, s/he attempts to individually barricade themselves from the threat, shield themselves from it, by purchasing special products that promise to protect them from toxic exposures.  Prime examples of inverted quarantine consumption in response to toxic, environmental threats include: bottled water, water filters, organic foods, “natural” clothing, household cleaning products, personal hygiene products.

Inverted quarantine is a kind of “environmentalism,” in the sense that it recognizes that there is a serious problem and intends to do something about it.  It is a twisted and perverse form of environmentalism, fatalistic, resigned to it being a dangerous world, where the only viable option one feels left with is to use purchasing power to try to shield one’s body from harm.  

In this paper, I define inverted quarantine and articulate its essential features.  I describe the rapid growth of inverted quarantine consumption in the U.S. and describe why I believe conditions favor further growth in the foreseeable future.

These products don’t really work all that well.  Nonetheless, those who spend the money to buy such items do believe (falsely) that they are indeed buying themselves some real protection.  Believing that, there is less urgency to actually do something, substantively, to get society to address the hazard.  The principle important societal/political effect of inverted quarantine consumption is political anesthesia.

